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Over the course of our species’ evolution, the human brain has become highly
sensitive to social cues. This sensitivity allows us to distinguish other people’s
facial expressions an res, an immediately sen Il ratel
their psychological state. Social cues enable us to figure out what action we might
take to help us get what we want while contributing to the good graces of our
community. Some writers use the term “social intelligence” to describe this

process.
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This sensitivity allows us to distinguish ~. ZEEMFEENERZDCENTETDH
N—DBODOMT Yk,
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to distinguish other people’s facial expressions and gestures &

and to immediately sense, usually accurately, their psychological state. Q' i57s
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In the first paragraph, why is the author troubled by the statistic?
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Three years ago, in 2011, 90 percent of Lego’s consumers were boys. A tough
statistic to swallow for those of us who grew up playing with Lego’s
gender-neutral buckets of bricks.
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Because 90 percent of Lego’s consumers were boys.
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